
CRAFTING 
FUTURES 

www.britishcouncil.org 1 



About British Council  

The British Council is the UK’s international organisation for cultural 
relations and educational opportunities. We create friendly 
knowledge and understanding between the people of the UK and 
other countries. We do this by making a positive contribution to the 
UK and the countries we work with – changing lives by creating 
opportunities, building connections and engendering trust. 
 
We work with over 100 countries across the world in the fields of 
arts and culture, English language, education and civil society. Last 
year we reached over 65 million people directly and 731 million 
people overall including online, broadcasts and publications. 
Founded in 1934, we are a UK charity governed by Royal Charter 
and a UK public body. 
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The purpose of Crafting Futures is to look at 
a sustainable future through our global 
shared heritage of making – supporting a 
future for craft. The programme brings 
together crafts practitioners, designers and 
organisations from around the world to 
explore possibilities for this future together.  
 



All projects within Crafting Futures look to 
either:  
• Create opportunities for craftspeople to 

train, learn or enter crafts practice;  
• Enhance the perceived value of craft, 

including developing new audiences; or 
• Enhance the creative practice of craft 

through collaboration.  
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Crafting Futures projects in themselves explore how craft 
can create a sustainable future by testing methods and 
approaches and the projects should be seen as living 
research.  
Each project is developed against the local need, 
stakeholders and context.  
UK partners are brought on board in the British Council’s 
spirit of mutuality, matching with contexts they feel connect 
with their own conditions.  
All outcomes of the projects are made as publicly 
accessible as possible, in order to grow a global community 
of practice within our global network. 
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Participating countries 
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Ongoing:  
Thailand (year 2)  
Myanmar (year 2)  
Malaysia (year 2) 
Vietnam (exit)  
Morocco (exit)  
Afghanistan (year 1) 
India (year 1) 
Mexico (year 2) 
Chile (year 1) 

In development:  
China  
Peru  
Argentina  
Nepal  
Sri Lanka  
Uzbekistan  
Kyrgyzstan  
Kazakhstan  
Armenia 
Azerbaijan  
Georgia  
The Philippines 
Indonesia  
Romania  
Bangladesh (from 
2020) 
Sri Lanka (from 2020) 
 



HOW WE’RE 
DOING IT  
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Project Themes 
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• Inclusivity (marginalised, 
indigenous & female 
communities)  

• Culture-based design 
• Intergenerational 

connections  
• Environmental sustainability 
• Craft online  
• Craft in the expanded 

practice, such as 
architecture 

Presenter
Presentation Notes
Projects have different themes which address issues that align with our 4 outcome areas. These include focusing on women’s economic empowerment, the inclusivity of marginalised communities, culture-based design, intergenerational connections, craft online for storytelling and learning; and craft in the expanded practice – connecting it with other art forms such as architecture or film. 



Research and Learning Tools 
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• Working to ensure projects 
are producing globally 
accessible learnings and 
approaches, capturing 
methodologies through 
learning kits and toolkits 

• Commissioning research and 
mappings, capturing key 
issues within communities, 
key organisations and 
opportunities for collaboration  



Residencies 
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• Building networks for 
craftspeople and designers to 
exchange skills and practice 
around a shared challenge 
(design innovation, technical 
skills, sustainability)  

• Focuses on enhancing 
relationships rather than the 
creation of new products 

Presenter
Presentation Notes
Residencies are the most popular format of delivery. We feel that these should start with a brief driven by the local community and participants. Ideally this should include an output which is about exchange rather than the generation of new products designed by designers and made by craftspeople. We need to manage expectations, and a common lesson learned is that there is an expectation that we will send someone who will design a new product which will sell very well and enhance income for a community. As a result, we need to look for the right partners in this area – partners with the infrastructure to support the long term development of a community, where a residency can be just an add on to something already happening; or a partner where the artisans’ voices are very clear and driving the scope of work. This can often be the most mutual format because it clearly benefits UK practitioners as well. 



Education Collaborations 
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•Research 
collaborations between 
educational institutions 

•Trialling new curriculum 
and creative education 
models  

•Educator exchange 
programmes  

Presenter
Presentation Notes
We are currently running many education collaborations. In Myanmar, a new design curriculum is being written for Saunders School of Weaving, which is coupled with English language lessons and business training. In Malaysia, the Glasgow School of Art are facilitating a pop=up school, which brings on board local designers, architects and photographers as trainers. We also have an ongoing research project between Chiang Mai University and Manchester School of Art focusing on the generation of learning kits and accessible research outputs.  



Digital Learning and Exchange  
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• Building relationships with 
hard to access communities 
(i.e. within conflict zones) 
through digital learning and 
exchange platforms  
 

• Storytelling around craft 
practices through the 
commission of new content 
such as film or 
maps/databases 

 
• Online campaigns 

Presenter
Presentation Notes
We’ve also been experimenting with how we can use digital to creating opportunities for learning and exchange. In thailand they have been working on a digital toolkit produced by Applied Arts Scotland. The Mobile-responsive website adapts content according to the user’s bandwith and includes modules with films, games and interactive media. This will be supported with train the trainer programmes to diseminate the content. We are also looking at digital learning and building international networks through projects in the Southern Thai conflict zones and in Afghanistan, where digital platforms become the place to connect when it cannot be done in person. 



Storytelling 
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• Installations, 
commissions, workshops 
and public engagement 
projects to tell the story of 
craft to the widest 
audiences  

• Exhibitions at festivals, 
museums and 
showcasing platforms  

• Media partnerships 

Presenter
Presentation Notes
Craft storytelling has been an important part of the programme, wehther it’s through exhibitions at national museums or fashion weeks, or media partnerships. One of the more exciting formats I’ve seen was the mobile Tai Lue exhibition in Thailand. Architects designed a cart to be an exhibition and workshop space about Tai Lue weaving to tour a music festival in Thailand, encouraging visitors to see the craft in a different context. In Thailand and India they’ve both had quite successful media partnerships which resulted in film content produced about local communities and innovators shared widely. 



International Exchange 
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• Inbound study tours to 
the UK, connecting with 
major craft events  

• Regional and 
international conferences 
and events for 
knowledge sharing  

 



WHY CRAFT? 
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“The artisan sector is the second largest 
employer in the developing world after 
agriculture, worth over $32 billion each year. 
Globally the artisan sector is growing  - 
international trade in artisan goods more 
than doubled between 2002 & 2012. Over 
65% of artisan activity takes place in 
developing economies.” 
 
The Alliance for Artisan Enterprise 
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“From master goldsmiths to makers who build 
film sets and props, from the small-batch 
production of designer-makers to one-off 
ceramic masterpieces, and from the centuries-
old traditions of everyday craft to cutting-edge 
digital making, craft skills promote wellbeing 
and community, open the doors to an 
incredible range of careers and inspire the 
innovations that shape the future.” 
 
Crafts Council, ‘A Case for Craft’  
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Why Craft?  

• Mutuality: Making is a practice shared across the world, which crosses 
boundaries and histories  

• Economic development: according to the UNCTAD 2018 Creative 
Economy report, craft is the most important creative industry in developing 
countries, while design is the largest creative sector with a clear overlap on 
craft 

• Cultural Development: craft is included in UNESCO’s Convention on 
Intangible Cultural Heritage, being defined as more than just a cultural 
object, but representative of community knowledge, skills and experience 

• Environmental Sustainability: opportunities to promote ecological 
sustainability through the handmade, including the introduction of 
sustainable materials, innovative processes and materials and changes in 
consumption and production habits. Craft is associated with slow 
movements, promoting different economic models (or even pre-industrial 
models) 

www.britishcouncil.org 18 



Sustainable Development Goals 

• Goal 8: Promote inclusive and sustainable economic 
growth, employment and decent work for all 

• Goal 5: Achieve gender equality and empower all women 
and girls  

• Goal 10: Reduce inequality within and among countries  

• Goal 12: Ensure sustainable consumption and 
production patterns 

• Goal 17: Revitalize the global partnership for sustainable 
development 
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Presenter
Presentation Notes
Beyond the British Council strategies, we have aligned the programme with a number of sustainable development goals, focusing primarily on how craft can create inclusive and sustainable economic growth, decent work for all, gender equality, the reduction of inequalities, sustainable production and consumption – and of course underlying it all – partnerships for sustainable development. 



Challenges in UK Craft 

Education 
• no requirement to include making in primary and secondary education, 

creating significant decline in students studying craft at GSCE level  
• more than 50% decline in the Higher Education craft courses on offer in 

the last 10 years;  
• UK visa restrictions mean international students often leave upon 

graduation   
• Fewer young people entering craft professionally  
Market 
• Small domestic market for sales 
• Many makers must export but lack the knowledge and network to do so 
• Loss of major heritage industries and resulting unemployment 
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Challenges in UK Craft  

Enterprise  
• Poor business skills amongst makers; many individuals need to take on 

additional work and earn below the minimum wage  
• Across the UK, there are 11,620 businesses involved in craft industries; 

Over 50% of these businesses are unregistered micro businesses, 
suggesting a strong reliance on small independent makers.  

Diversity  
• Lack of diversity, including fewer women in full-time businesses and 

non-white minorities  
Government  
• Little or no acknowledgement from government on the value of craft 

economically or socially  
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Opportunities in UK Craft  

Education  
• How will craft respond to the changes in Higher Education?  

• There is a welcome growth in apprenticeships, albeit small in number, since 2007/08 
with most of this growth occurring in 2013/14. This reflects a shift in funding policy, 
with a greater focus on apprenticeships and a move away from other work-based 
learning.  

Enterprise  
• Craft is the most entrepreneurial of all the creative industries sectors 

• Craft seems to offer significant routes into enterprise for people who have not 
traditionally been well represented in the business community. In particular, craft 
offers strong opportunities for women to work as creative entrepreneurs: research 
shows that whilst, in general men are almost twice as likely as women to start a 
business, in craft the percentage of female entrepreneurs is close to 70% 

• How will craft leverage digital, technology and innovation to change business?  

• How can making thinking be applied to other industries?  
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Opportunities in UK Craft 

Market  

• It is estimated that craft practitioners contribute £500m to the UK rural economy, which has 
developed without cultural strategy.  

• Market demand is greatest for contemporary and ‘cutting edge’ craft.  

• How can craft respond to the economic effects of the ‘age of austerity’? How can it prevail 
despite the budget cuts in the arts and culture sectors?  

Diversity 

• More likely to be older than those in all occupations (40 per cent are over 50);  

• More likely to suffer from a work-limiting health problem or disability (17 per cent compared 
to 13 per cent); 

• How can craft build on this and create a space for more diverse makers? 

Government  

• How will craft respond to Brexit?  
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Opportunities in UK Craft 

The Future  

• Can craft respond to the growing concerns over environmental and 
ethical issues? 

• How can craft address issues of well-being, ageing populations and 
inclusion?  

• How can craft present different economic models in a changing 
global world?  
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Trends in UK Craft: Sustainability and Localism  
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Fernando Laposse, Totomoxtle 

Presenter
Presentation Notes
Totomoxtle is a new material that harnesses the brilliant spectrum of colour seen in the husks of heirloom corn. Ranging from deep purples, to soft creams, Totomoxtle showcases the range of species of native corn that exist in Mexico. Each husk is carefully cut and peeled off the cob, ironed flat and glued onto a paper pulp or textile backing. At this point the material is ready to be cut by hand or laser into small pieces that are reassembled to make marquetry for furniture or interior surfaces.But this project goes far beyond simply aesthetics. Totomoxtle focuses on regenerating traditional agricultural practices in Mexico, and creating a new craft that generates income for impoverished farmers while conserving biodiversity for future food security.



Trends in UK Craft: Craft and Well-being 
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Craftivism Collective in collaboration with MIND mental health charity  

Presenter
Presentation Notes
Join in our craftivism project in collaboration with Mind, the mental health charity for England and Wales to send a positive message to your Member of Parliament (MP) encouraging your them to help improve the lives of people with mental health problems.



Trends in UK Craft: Materials  

DD Month YYYY 
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Seetal Solanki, www.ma-tt-er.org 



Trends in UK Craft: Craft and the Expanded 
Field 
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Neil Brownsword, FACTORY 

Presenter
Presentation Notes
-Interdisciplinary, including design, architecture, fashion and performance. 



Trends in UK Craft: Regenerating Heritage 
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Mark Tallowin, TALLOWIN 



Trends in UK Craft: Innovation and Technology  
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Natsai Audre Chieza, Faber Futures 

Presenter
Presentation Notes
Inc digital. Natsai Audrey Chieza, a design researcher who’s  using synthetic biology to rethink the way textiles are produced; taking the natural properties of a streptomyces strain of bacteria, and adopting them to — in this case — dye fabrics. She currently works at an artisanal scale, producing up to 5 metres of dyed fabric, but her ambition is to change the systems by which textiles are produced at a global scale. This application of craft processes, scaled up,  could have a dramatic impact on the textiles industry, one of the most polluting in the world.



Creative Clusters 
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Cockpit Arts 

Presenter
Presentation Notes
-Cockpit Arts, Somerset House Studio Artists/Makerversity, Materiom, Fashion Foundry, Maker Mile, watershed; University hubs like the Institute of Making, RCA labs, CSM Public, Community 21, -membership networks like Craftnet, Design Nation, Applied Arts Scotland, Craft NI, 
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